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Transition Work for Sixth Form
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AQA A Level Media Studies at St Paul’s Catholic School and Sixth Form

The purpose of completing the tasks below is to introduce some of the key concepts
you will study throughout the course.

After completing the task, your teacher will be able to provide feedback and further
information on each of the key concepts explored.

Due date: Monday 1st September 2025

Task 1 Task 1 will include looking at just some of the media theories
you will be studying in the course. You will need to find out

two things about the theories listed using the link provided.

Task 2 In Task 2 you are expected to use media language to analyse
an advert.
Task 3 Finally in Task 3, you will need to identify the target audience

for each of the media products listed.

Specification: AQA

Recommended Reading: Media Theory for A Level: The Essential Revision Guide by Mark
Dixon

Course Teacher email: dratanji@st-pauls.leciester.sch.uk
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Task Media Studies is a theoretical course.You will learn about many
media theories across the four areas of media study and apply them
to the close study products that have been already listed in this
booklet.

Find out two things about each of the theories listed below by
logging onto Massolit. Follow the steps below:

I. Visit: MASSOLIT — Short video lectures from the world's
best academics

2. Log in using Single Sign on by
searching our school’s name:

Log in using single sign on

Start typing the name of your institution

St Paul's
St Paul's Catholic School, Leicester
3. Search the theory in the
search bar at the top.
Media Language Theories Media Representation Theory

Semiotics (Roland Barthes) Gender Performativity (Judith Butler)



https://massolit.io/
https://massolit.io/

Narratology (Todorov) Intersectionality (bell hooks)

Media Industry Theories Media Audience Theories

Power and Media Industries (Curran | Fandom (Jenkins)
and Seaton)
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Task Media language refers to how media products communicate with
2 an audience.This is mainly done using visual language.You will find
that media texts communicate meaning using signs and symbols.
Creators of media products encode messages and meanings
within their products through media language; the audience then
decode their messages and respond to them in different ways.

It can include:

* Camera Angles

* Editing

* Sound

* Mise-en-scene (what is in the frame)

* Intertextuality (referring to another media product within their
own work)

Look at this picture from a print advertisement for Tide washing
detergent.VWhat meanings does this advert portray to a viewer
(about women? Cleanliness? Etc). Annotate the image with ideas
of what the signs are and what they could mean.
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Task Every media product targets a specific audience. Each media
as product producer has a target audience in mind when creating
3 the product. What would be the point of any media text if
there was no audience to consume it? Within Media Studies
‘audience’ refers to how different forms of media target, reach
and address audiences.We also explore how to group people
into audiences and how these groups respond differently to

different media texts.

For each of the following trailers, identify the target audience
and give examples of how they have appealed to this target
audience.

I. Gears of War
https://www.youtube.com/watch?v=ccWrbGEFg|8

Target audience:

Examples of how they appeal to this group:



https://www.youtube.com/watch?v=ccWrbGEFgI8

2. Farmville
FarmVille 2: Country Escape - Download Now
(youtube.com)

Target audience:

Examples of how they appeal to this group:

3. World of Warcraft
https://www.youtube.com/watch?v={S|r3dXZfcg

Target audience:

Examples of how they appeal to this group:



https://www.youtube.com/watch?v=Ob011RcCY9g
https://www.youtube.com/watch?v=Ob011RcCY9g
https://www.youtube.com/watch?v=jSJr3dXZfcg

